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"Revitalizing the Nature of Uganda

Tree Uganda Academy (TUA) defines Ecotourism as "that form of

travel that involves travelling to natural areas with the objectives
of learning, studying or participating in activities that seek to
minimize negative impacts to the environment; at the same time
protecting and empowering the host communities socially and
economically" v

According to | { , ecotourism is defmed as environmen-

taﬂ’responsmle travel and V|S|tatjon relatively undisturbed
areas, in order to enjoy and apprecla.t nature (and any accom-

panymg cultural features both past and present) that promotes

co ), has low negative visitor impact, and provides for
»

beneficially active socioeconomic involvement of local popula-

tion. Therefore TUA integrates Ecotouris-m..&h :
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aximise the conservation impact as well as e new m-
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0 the tourists, with high level of hospitality.
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HE TUA ECOTOURISM

Current status and trends

With the development of activities like Gorilla tracking, Chim-
panzee tracking, Birding, Forest / Nature Walks, cultural trails
etc; Uganda has taken significant steps in what scholars may
regard as a shift from the traditional tourism to responsible

travel to ecologically sensitive areas. E .

Following this example TUA has designed'ecotourism practice
such as Community tracking, Coffee Tounsm, Indigenous Tree
Planting and Traditional Music Dance andJiiama This was |n|-
tiated with the main theme of protecWen Elizabeth Na
tional Park and Bwindi Impenetrable lation: ‘and
to advance health, educatlon aﬁd
wider local comn
community and
includes membe hﬁprese,
neighbouring the Natlonai Parks.
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Through Muﬂ;,, e and Drama, we dlssemmate ;onserva-
tion anddav&aa ormation on nature prf:'%tqon

tation of biodiversity and ending Human- W|Id||fe fli
introduction of preventive alternative
as Coffee, Tea and Chilli (Habanero ."~
Farming where youth, women angl N
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3. Increased household income from the sale of handcrafts
and other food items.

4. Enhances awareness and improvement of the social in-
frastructure like schools, libraries, health care Institutions
through involving the local people in participatory planning

programs and channelling tourism income to community

projects.
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